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£ £One Life Live is a truly inspirational event, offering a much needed
resource for everyone who wants to achieve greater fulfillment in all
aspects of their work and personal life. It’s an event of our time.J %

The Independent
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onelifelive

In just over three years One
Life Live has become the UK’s
most successful and well
attended life change event.

A zeitgeist show which taps
into the rapidly growing
personal and professional
development market, it
attracts an affluent audience
who want to make positive
changes to all aspects of their
lives. The 2008 event
attracted over 17,000 people
who came to find advice,
inspiration and practical
guidance to help them
achieve a purposeful, fulfilling
and well balanced life.

Our visitors know they only
have one life and they want
to live theirs to the full.

To help them achieve their
goals we bring together the
most popular life change and
life enhancing options within
an exciting range of zones,
features and extensive
seminar and workshop
programme. All of which
ensure a superb visitor
experience, along with a
unique opportunity for
exhibitors to engage with
their target audience within
an inspirational environment.
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the facts:

20,000+ expected footfall

300+ exhibitors

Eight life changing zones
Over 300 seminars,

workshops and presentations

onelifelive
exhibitor zones:

new careers & learning

a chance for visitors to
receive careers advice,
retrain or go back into
education to learn a new skill

be your own boss
support for visitors looking
to start their own business

travel & career breaks

all the options for visitors
looking for some rewarding
time out overseas. From
volunteering and specialist
trips to grown up gap breaks
and charity challenges
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2008 onelifelive
audience...
17,200 attendees

69% female, 31% male
81% aged 25 - 54

free time zone

a world of adventurous
weekend breaks, exciting
hobbies and new life
experiences

life change

all the advice needed for
visitors to make positive life
changes from life coaches
and personal development
experts

volunteering & fundraising
a chance for visitors to give
something back with
volunteering and fundraising
opportunities in the UK
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health and wellbeing

from relaxation remedies,
alternative therapists,
nutrition and fitness experts
— this zone has everything
needed for visitors to achieve
the healthier lifestyle they
crave

sustainable living

this zone offers products,
services and advice for those
looking to achieve

a more sustainable way

of life

for further zone information
see pages 6 & 7
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£ £ Another great event; it goes from strength to
strength. We were inundated throughout the
weekend. The visitors are a discerning group of
people who have a very genuine and serious
interest in investing in a life change — which makes
for an extremely rewarding event for us.3 %
Vitalise

£ £We’ve exhibited at One Life Live every year and it keeps getting bigger
and better. We meet hundreds of potential new students over the course of
the weekend. One Life’s visitors are a highly relevant audience committed
to making a positive change to their lives through retraining. We’ll be back
in 2009.7%

Noble Manhattan
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